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Disclaimer

This presentation has been prepared for general information purposes in respect of Easy Trip Planners Limited (“Company”) together with its subsidiaries, associates and joint ventures, as applicable (together, with the Company, the “Group”) only,
without regard to any specific objectives, suitability, financial situations and needs of any particular person and does not constitute any recommendation or form part of any offer or invitation, directly or indirectly, in any manner, or inducement to sell or
issue, or any solicitation of any offer to purchase or subscribe for, any securities of the Company in any jurisdiction, nor shall it or any part of it or the fact of its distribution form the basis of, or be relied on in connection with, any contract or commitment
therefor. This presentation does not solicit any action based on the material contained herein. Nothing in this presentation is intended by the Group to be construed as legal, accounting or tax advice.

This presentation has not been approved and will not or may not be reviewed or approved by any statutory or regulatory authority in India or by any Stock Exchange in India.

This presentation contains certain forward-looking statements relating to the business, financial performance, strategy and results of the Group and/ or the industry in which it operates. Forward-looking statements are statements concerning future
circumstances and results, and any other statements that are not historical facts, sometimes identified by the words including, without limitation “believes”, “expects”, “predicts”, “intends”, “projects”, “plans”, “estimates”, “aims”, “foresees”, “anticipates”,
“targets”, and similar expressions. The forward-looking statements, including those cited from third party sources, contained in this presentation are based on numerous assumptions and are uncertain and subject to risks. A multitude of factors
including, but not limited to, changes in demand, competition and technology, can cause actual events, performance or results to differ significantly from any anticipated development. Neither the Group nor its affiliates or advisors or representatives
nor any of its or their parent or subsidiary undertakings or any such person's officers or employees guarantees that the assumptions underlying such forward-looking statements are free from errors nor does either accept any responsibility for the
future accuracy of the forward-looking statements contained in this presentation or the actual occurrence of the forecasted developments. Forward-looking statements speak only as of the date of this presentation and are not guarantees of future
performance. As a result, the Group expressly disclaims any obligation or undertaking to release any update or revisions to any forward-looking statements in this presentation as a result of any change in expectations or any change in events,
conditions, assumptions or circumstances on which these forward looking statements are based. Given these uncertainties and other factors, viewers of this presentation are cautioned not to place undue reliance on these forward-looking statements.

Certain numbers in these presentations and materials have been subject to routine rounding off and accordingly figures shown as total in tables and diagrams may not be an arithmetic aggregation of the figures that precede them.

The information contained in these presentations and materials are only current as of the dates specified herein and have not been independently verified. None of the Group, its directors, promoter or affiliates, nor any of its or their respective
employees, advisers or representatives or any other person accepts any responsibility or liability whatsoever, whether arising in tort, contract or otherwise, for any errors, omissions or inaccuracies in such information or opinions or for any loss, cost or
damage suffered or incurred howsoever arising, directly or indirectly, from any use of this presentation or its contents or otherwise in connection with this presentation, and makes no representation or warranty, express or implied, for the contents of
this presentation including its accuracy, fairness, completeness or verification or for any other statement made or purported to be made by any of them, or on behalf of them, and nothing in this presentation or at this presentation shall be relied upon as
a promise or representation in this respect, whether as to the past or the future. Past performance is not a guide for future performance. The information contained in this presentation is current, and if not stated otherwise, made as of the date of this
presentation. The Group undertakes no obligation to update or revise any information in this presentation as a result of new information, future events or otherwise. Any person/ party intending to provide finance/ invest in the shares/ businesses of the
Group shall do so after seeking their own professional advice and after carrying out their own due diligence procedure to ensure that they are making an informed decision.

This presentation includes certain industry data and projections that have been obtained from industry publications and surveys. Industry publications and surveys and forecasts generally state that the information contained therein has been obtained
from sources believed to be reliable, but there is no assurance that the information is accurate or complete. Certain data in this presentation has been sourced from the industry report prepared by CRISIL Limited, which has been commissioned and paid
for by the Company. Industry data has been obtained from publicly available documents from sources believed to be reliable, accordingly no investment decision should be made solely on the basis of such information, as such data involves risks,
uncertainties and numerous assumptions and is subject to change based on various factors. Neither the Company nor any of its advisors or representatives have independently verified any of the data from third-party sources or ascertained the
underlying economic assumptions relied upon therein. All industry data and projections contained in this presentation are based on data obtained from the sources cited and involve significant elements of subjective judgment and analysis, which may or
may not be correct. For the reasons mentioned above, you should not rely in any way on any of the projections contained in this presentation for any purpose.

This presentation is not a prospectus, a statement in lieu of a prospectus, an offering circular, an advertisement or an offer document under the Companies Act, 2013, as amended, the Securities and Exchange Board of India (Issue of Capital and
Disclosure Requirements) Regulations, 2018, as amended, or any other applicable law in India.

This presentation is strictly confidential and may not be copied or disseminated, reproduced, re-circulated, re-distributed, published or advertised in any media, website or otherwise, in whole or in part, and in any manner or for any purpose. Any
unauthorized use, disclosure or public dissemination of information contained herein is prohibited. No person is authorized to give any information or to make any representation not contained in or inconsistent with this presentation and if given or
made, such information or representation must not be relied upon as having been authorized by any person. Failure to comply with this restriction may constitute a violation of the applicable securities laws. Neither this document nor any part or copy of
it may be distributed, directly or indirectly, in the United States. The distribution of this document in certain jurisdictions may be restricted by law and persons in to whose possession this presentation comes should inform themselves about and observe
any such restrictions. Accordingly, any persons in possession of the aforesaid should inform themselves about and observe any such restrictions. By reviewing this presentation, you agree to be bound by the foregoing limitations. You further represent
and agree that you are located outside the United States and you are permitted under the laws of your jurisdiction to receive this presentation. You may not repackage or sell the presentation. Information contained in a presentation hosted or
promoted by the Group is provided “as is” without warranty of any kind, either expressed or implied, including any warranty of fitness for a particular purpose.

This presentation is not an offer to sell or a solicitation of any offer to buy the securities of the Company in the United States or in any other jurisdiction where such offer or sale would be unlawful. Securities may not be offered, sold, resold, pledged,
delivered, distributed or transferred, directly or indirectly, in to or within the United States absent registration under the United States Securities Act of 1933, as amended (the “Securities Act”), except pursuant to an exemption from, or in a transaction
not subject to, the registration requirements of the Securities Act and in compliance with any applicable securities laws of any state or other jurisdiction of the United States. The Company’s securities have not been and will not be registered under the
Securities Act.

The distribution of these materials in certain jurisdictions may be restricted by law and persons into whose possession these materials comes should inform themselves about and observe any such restrictions.

By accessing this presentation, you accept this disclaimer and any claims arising out of or in connection with this presentation shall be governed by the laws of India and only the courts in the concerned state in India and no other courts shall have
jurisdiction over the same.
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EaseMyTrip - 2" |largest OTA in India?

End-to-end travel solutions
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m Air passage
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Hotels and holiday packages
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Well placed to benefit from tailwinds in Indian OTA market
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Note: 1. Basis FY22 Gross Booking Revenue vs OTA1 and OTA2 as per the CRISIL Report. 2. As of 30 June 2022. 3. As of 31 March 2022. 4. Based on Gross Booking Volumes . 5. Others primarily refers to the sale of rail and bus tickets. 6. As per

CRISIL Report.
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Key Highlights

Consistently profitable OTA in India

Ao

&

EaseMyTrip operates a de-risked business model

523

. . -.-u-”r'
Easy to use interface across multiple channels...

Easfe_l\ﬁ'ripm

...backed by robust technological infrastructure to support the expanding business
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Strong brand reinforced by several marketing campaigns/partnerships =% N
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Experienced Board of Directors supported by strong management team
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Consistently profitable OTA in India

2289 467.4
Gross Booking Q 267.7 (o)
: L . Revenue l o | 209.2
Profitable since inception (14 years) (USD mn)> ! ; ! @)
o o) o) O
FY20 FY21 FY22 1QFY23
Rapidly growing travel portal®
13.3
7.7 @
4.1 o ; 4.2
® 3 4 é :
4 o
Internally growth funded V20 Eya1 Ey oo 10FY23
2 32.6% 37.8% 44.8%
($) Average ROE? of ~38% in last three years
FY20 Fy21 FY22

Note: 1. PAT excludes other comprehensive income. 2. ROE is calculated including other comprehensive income in PAT. 3. Growing at 75% on a GBR basis in FY2022 vs FY2021. 4. No external equity infusion since inception. 5. Converted to USD
with an FX rate of USD/INR = 79.5. 6




b EaseMyTrip operates a de-risked business model

v

EaseMyTrip_

End-customers Asset base
1
B2C customers® form the bulk Lean low-cost business Diversifying across end
of EaseMyTrip clientele; model markets such as hotels
several customer initiatives in and holidays

place

Note: 1. B2C segment constitutes c. 85% of Gross Booking Volumes - 1QFY23. 7




De-risked end-customers (1/2)

High B2C exposure and customer initiatives lead to a de-risked end customer base

B2C segment constitutes c. 85% of Gross Booking Volumes!

13%

00000 OOS

85% B2C

EaseMyTrip offers several appealing features...

000 0000OCOCS
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| B2B2C

ﬁé No convenience fee?

In house 24*7 call centers with web-support for resolution of
queries / complaints

E-tickets and flight alerts through text messages and online
messaging platform

Free full-refund medical policy for air passengers?

Discounted airfares to users with unconfirmed train tickets1©

B2E

o000 0OOGOS

0000000000000 00000000000000000000000000000000

...that have translated to consistently strong customer engagement

11.0 11.0
, 10.3
Registered 9.7
Customers (#
mn)* FY20 FY21 FY22 1QFY23

Growth in

Mobile App
Downloads 49 6.4 9.1 9.9
b oen wm B OB

FY20 Fy21 FY22 1QFY23
Repeat 92% 93% 90%
Transaction 85%
Rate® . - - -

FY20 Fy21 FY22 1QFY23

66% 64% 64%

43%

FY20 Fy21 FY22 1QFY23

5.3% . )
Look to book 2.1% 3.9% 3.7%
ratio® B - N =

FY20 Fy21 FY22 1QFY23

Note: 1. As of 1QFY23. 2. Applicable only when other discounts and promotion coupons are not being availed. 3. On a cumulative basis. 4. Refers to customers who have provided their unique mobile number and/ or e-mail address, as applicable, on websites and mobile applications in
the relevant fiscal/ period. 5. Defined as number of customers in the B2C channel who have executed a transaction out of the total number of customers that visit company websites (www.easemytrip.com and ww.easemytrip.in) and mobile applications in the relevant fiscal/
period. 6. Calculated as percentage of transactions by repeat customers, identified by their unique email address. 7. Refers to the unpaid organic visits received on the websites (www.easemytrip.com and www.easemytrip.in) out of total visits. 8. Refers to the percentage
increase of visits to websites (www.easemytrip.com and www.easemytrip.in) and mobile applications through mobile phones out of total visits. 9. Applicable for domestic travel. 10. This offer is valid only for those passengers whose train tickets are waitlisted. 8




De-risked end-customers (2/2)
High B2C exposure and customer initiatives lead to a de-risked end customer base

Service fee charged by other OTA peerslin the Indian scenario

Convenience fee charged (USD)?

Type Direction OTA1 OTA2 OTA3

Domestic

9=

‘e

One-way x 3.6 3.8 43

<
"‘\
Round-trip ( a ) 5.8 5.8 6.5

‘e

One-way .,?" 11.9 11.9 88

Round-trip 17.6 14.5 12.6

1)

Source: CRISIL Report. Note: 1. Data as per respective company websites as of 7th September 2022. The convenience fee charged value mentioned across the players in the above table is for 1 passenger, booking a ticket through the OTA
mentioned, under the type mentioned, in the same direction considered, in the economy class. 2. Converted to USD with an FX rate of USD/INR = 79.5.




De-risked asset base
EaseMyTrip has an efficient cost model vs its competitors

Lean cost model (% of GBR)

. i TA1 i 7 i TA1 i
EaseMyTrip,,, ] 2 OTA2 i EaseMyTrip,,, i 2 i
! I i !
1 1 1 1
1 1 1 1
4.4% I . ] : :
O,
] 3.5% 3.5% 5.8% I o 16% 1.5% |
i 27% | i i
] : 0.9% i !
: I 0.6% I i
! i ! 0.4% i
: ! : 02% !
, i ; B e
]
FY22  1QFY23 i FY22  1QFY23 FY22  1QFY23 ! FY22  1QFY23 i FY22  1QFY23 FY22  1QFY23 |
[ B ————————— - 1
Other Expenses!

__w _’ 1
EaseMyTrip,,. EaseMyTrip, : OTA1 OTA2 i
i !
i !
i 6.2% 6.1% i

1
i 4.5% i

1
i 34% |
1 1
1 1
1.6% ! I
0.7% 0.6% 1.3% i i
_I . i :
1
FY22  1QFY23 FY22  1QFY23 E FY22  1QFY23 FY22 1QFY23E

Source: CRISIL Report. Note: 1. Other expenses for the above-mentioned players include all the operational and non-operational expenses incurred by the company during the respective financial years excluding marketing sales and
promotional expenses, employee expenses and any extraordinary expenses incurred and includes depreciation, finance cost, and service cost. 10




De-risked end markets
Diversification into new non-air segments

Evolving presence across multiple end markets Recent initiatives taken to diversify end-markets

(o)

2.9%

Yolous

Reduced dependency on air bookings . L. . .
* Acquired YoloBus, a premium intercity bus mobility

platform

* Provides luxury coaches and a smart fleet with tech-
friendly operations

FY20 1QFY23

m Air passage Hotels and holiday packages = Others®
Increasing foothold in Hotels & Holidays...

* Acquired Spree, a 1,142-room-keys hospitality
management company

2Mn+ Hotels listed on EaseMyTrip? Zero inventory commitment?

(excluding Spree) * Acquisition adds a new revenue vertical and enables

EaseMyTrip to fast-track its hotel and holiday portfolios
...by offering several customizable packages*

=-: Spicefet

» Partnered with SpiceJet to power their holiday bookings

Kerala Singapore Andaman Maldives

. . . . » EaseMyTrip will develop a platform to provide SpiceJet
4 Nights/5 Days > Nights/6é Days CNETIB(PEE 4 Nights/> Days customers with a hassle-free booking experience
Starting Starting Starting Startin
from ~$302 F. ~$626 from ~$453 canine  ~$855

Note: 1. As on 30 June 2022. 2. The company does not assume inventory risk and typically acts as an intermediary for hotels except for 3 hotels in Spree which are on a revenue share basis . 3. Others primarily refers to the sale of rail and 11
bus tickets. 4. Prices converted to USD with an FX rate of USD/INR = 79.5.



Easy to use interface across multiple channels...

Integrated website and mobile apps with user friendly features reflected in high customer
ratings

Integrated website and mobile application Strong in-app features Continuous customer focus

.;1,

( 24 . 24*7 Support
+| (\/ é Secure Access Booking
I

E

i
i
i
i

fomw fF2 § %

i ao
fuo

Integrated Website &
Mobile Application

. Integrated Morethan Holiday & m . . .
m | —— searchwith 2mnHotels Activities convenience @ 1 Click Search & Book functionality
multiple listed? across India fees?
offers & Abroad
. ] . ]

4+ ~99% | 11 mn

Stars on Mobile App Stores!>

Trusted by Customers

Booking Success Rate? Registered customers14

Note: 1. As on 30 June 2022 2. Applicable only when other discounts and promotion coupons are not being availed. 3. As on 31 March 2022. 4. Registered Customers refers to customers who have provided their unique mobile number and/
or e-mail address, as applicable, on the company’s websites and mobile applications. 5. Includes rating of 4.6 and 4.1 on Android and iOS App store respectively.

12



First company tointroduce online
chat box for bookings & price alerts Cloud-based technology with ability to scale up as customer traffic,

...backed by robust technological infrastructure to support the expanding
business

Airplane Chat
Android mobile app that allows passengers to chat in offlinemode

Customer Friendly &
Advanced

Integration for
Smooth & Seamless Automated technology for customer refunds, seat and meal bookings

Booking Experience

Automated Technology

Dedicated in house technology team of 78 employees with domain expertisel

Increase in Mobile Traffic
Growth stood at 87% in FY21 and remained resilient during Covid-19, comingin at 67% in FY22

Advanced & Scalable Technology

transactions and bookings increase

Chatbots allow customers to make new airline ticket bookings, check airline ticket prices and @
receive airline ticket price alerts

Note: 1. Ason 30 June 2022. 13




} Strong brand reinforced by several marketing campaigns/partnerships

Campaigns featuring celebrities Marketing Initiatives

o\ Focused e TR MALDIVES

N towa rd S i II»Se? t? Welcome Tou zlsvthr]p
digital
N marketing

~. campaigns

‘ = Partnership with N ‘
DBS Bank India L re N
tolaunch an (9 ;:::/
environment- 4y
friendly green

+91 9990 330 330 | Holidays@EaseMyTrip.com

Brand communication strategies debit card
encompass digital, print and social
media channels = Launched co-
branded
= Tie-ups with tourism boards credit and
globally to promote destinations e
with Standard

Chartered 7

=  Widespread network of
~45K+1travel agents across

=  Appointment of brand
ambassadors

=  Sponsorship of sporting India
tournaments globally
Note: 1. As on 30 June 2022. 14



Experienced Board of Directors supported by strong management team

Promoters and Directors

Nishant Pitti Prashant Pitti Rikant Pittie
Co-Founder, Whole-time Director and CEO Whole-time Director Whole-time Director
= 13+ years of experience 1 ’ = 10+ years of experience = 10+ years of experience
= Area of Expertise: Travel and Tourism Sector = Area of Expertise: Travel, Tourism and = Area of Expertise: Travel and Tourism Sector
Construction Sector 4
Independent Directors
Justice UshaMehra Vinod Kumar Tripathi Satya Prakash
Independent Director Independent Director Independent Director
= 39+ years of experience = 41+ years of experience = 41+ years of experience

= Area of Expertise: Legal Sector = Area of Expertise: Taxation, Finance, Textiles and = Area of Expertise: Railways Sector
Administration

Senior Management

‘“«V

15
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Indian Travel & OTA Market: Headroom to grow further

Total Travel Market (FY23E) Total Travel Market (FY27E) Key Drivers

FY23E-27E CAGR

19% 17% ' The travel industry is expected, to be
broadly driven by development of

tourism infrastructure, increase in

Online

connectivity across means of

%’ 15% transport, rising income levels etc.

L

Air
54% 59% Ticketing across segments has
— undergone a change thanks to higher
@ 100/ internet penetration, greater
Hotels o affordability of smart phones, user
mRal ®Arr mHotels friendliness of online platforms etc.
Online Travel Market (FY23E) Online Travel Market (FY27E)
Going forward, online air ticketing is
4% 4% 199% m 12% expected to grow further as more
o 23% 12% ° Buses ;
13% travelers (retail as well as corporate)
migrate from offline to online
platforms
USD 23bn USD 37bn
2 7%
Rail In the hotel industry, customers from
o tier-Il and tier-1ll cities are expected
60% o
65% to also start booking rooms online on
. . @ - 19-173 sy account of the convenience offered by
mRail mAr mHotels Bus jotal™ A Z= 1070 online services

Source: CRISIL Report. Note: All the market sizes and the CAGR growth figures are calculated basis mid point (except for the total online market). Market sizes converted to USD with an FX rate of USD/INR = 79.5. 17




’ Strong tail winds for Indian aviation industry

Indian domestic passenger traffic volumes (Number mn) International passenger traffic volumes (Number mn)

e DO OO .
330

2.2
/V 220 % 95
1.5x
67 62 71 I

135
X —

142
22
I “
[ |
FY20 FY21  FY22 FY23E FY24E FY27E FY32E FY20 FY21  FY22 FY23E FY24E FY27E FY32E
M Increasing air travel penetration, pent-up demand and improved per-capita IZ Increasing international operations by Indian LCCs? and under-
income post pandemic revival. penetration of international trips per capita for India compared to

other developing countries
M Furthermore, the UDAN scheme is connecting unserved and underserved
airports IZ Furthermore, increasing FTAs!due to tourism, VFR and business
opportunities in India, by 2032, air passenger numbers are expected to

M Increasing no. of operational airports across India grow at ~2.2x

Source: CRISIL Report. All the market sizes and the CAGR growth figures are calculated basis mid point .
Note: 1.LCC: Low Cost Carriers, FTA: Foreign Tourist Arrivals, VFR: Visiting Friends and Relatives 18
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Key strategies

N

— Continue to expand into
segments such as hotel and

Focus on expanding its air
ticketing model globally

International expansion

holiday packages, cabs and
buses

Focus on strategic acquisitions
in India and abroad

Inorganic expansion

20



Key growth strategy (1/3)

@ Focused on expanding its air ticketing model globally...

Global expansion strategies EaseMyTrip has recently expanded internationally... Recent initiatives

™4 Launched first-ever

I . international retail office in
Start listing on leading Dubai in 2022
meta-search engines

4 Expanded presence to

Lgpgon Philippines, Thailand, and USA
in2021
) USA
Launch exclusive cards > .
with large international Dubsi Yoy [/ Renewed agreement with
banks S Sr T ailand Philippines 1Q
Mumbai
¥ N :
Tie-up with local credit Bangalore Search engines
card companies w India Office Sin;gore
ve et
w Overseas Office Live
| India Dubai
Adopt cost-effective 3 — ~
o marketing strategies T — 5‘ = ’
such as Google Ads, USA UK Philippines

...and has already seen immediate success in the Middle East

that reach a targeted

+0.63 devel?pment ﬁ ﬁ

audience
(e\%\" 0 |
(USDmn)*: 0.11 .15 - Thailand Singapore /

April May June

Global expansion + localized services in new destinations + growing global associations = Opportunity to capitalize the OTA market

Note: 1. Converted to USD with an FX rate of USD/INR = 79.5. 21




Key growth strategy (2/3)

@ ...on the back of its no convenience? fee model

Service fee charged by other OTA peerstin the Global scenario

Convenience fee charged (USD)3

. . International International International International International
Type Direction
OTA1 OTA2 OTA3 OTA4 OTA5S
Domestic
26.4 429 11.3 10.3 1.2
27.8 499 11.3 17.2 1.2
One-way 23.3 100.8 8.5 10.3 1.2
Ed
Round-trip 28.9 106.4 304 17.2 1.2

D

Source: CRISIL Report.
Note: 1. Data as per respective company websites as of 7th September 2022 The fee charged value mentioned across the players in the above table is for 1 passenger, booking a ticket through the OTA mentioned, under the type mentioned, in
the same direction considered, in the economy class. Conversion rates used are 1 AED (United Arab Emirates Dirham) = 21.72 INR, 1 Rp (Indonesian Rupiah) = 0.0054 INR used wherever applicable. 2. Applicable only when other
discounts and promotion coupons are not being availed. 3. Fees converted from INR to USD with an FX rate of USD/INR = 79.5. 22




Key growth strategy (3/3)

a Focus on strategic acquisitions in India and abroad

Zan Global - Strategic and

opportunistic acquisitions in the
air-ticketing space

.
{g/ﬁiﬂgj; India - Acquisitions in the non-air
< K segment: hotels, holidays, cabs

%
\ and buses

¥

Look to acquire controlling stake, with the aim to
partner with existing mgmt. teams

On the back of its growing track record of
acquisitions

Yolo

Premium intercity bus 1,142-room-keys
mobility platform hospitality management
company

Note: 1. As of 30 June 2022.

Continue to expand the non-air business

Expand into higher margin segments such as
hotel and holiday packages

API partnerships with hotels already in placel

Entered into partnerships with insurance
firms to provide insurance coverage to
customers

9@99 Planning to launch a currency exchange

B service for travelers

23
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Financial Overview
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Operational segment performance

Air Tickets Hotel Nights Trains, Buses & Others
Bookings (#'000)* Bookings (#'000)? 157 Bookings (#000)3 s4s
8,900
72 255
220
161
FY20 Fy21 FY22 1QFY23 FY20 Fy21 FY22 1QFY23 FY20 Fy21 FY22 1QFY23

M Have witnessed strong recovery in demand across segments
M Air Segment Bookings in 1QFY23 were up by 212% vs 1QFY22

M Hotel Night Bookings in 1QFY23 was up by 409% vs 1QFY22

M Train, Buses & Other segment in 1QFY23 together have seen bookings of 1,60,000, up 132% vs 1QFY22

Note: 1. Booking net of cancellations 2. Nights in numbers (gross) 3. Transactions in numbers (gross)
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Key return ratios

Cash Flow from Operations? OCF to EBITDA
(USD mn) (%)
84%
55%
2.5
14%
FY20 FY21 FY22 FY20 FY21 FY22
ROCE!? ROE?2
(%) (%)
50.8%
45.5% 48.3% ° 44.8%
37.8%
32.6%
FY20 FY21 FY22 FY20 FY21 FY22

Note: 1. Return on Capital Employed, defined as EBIT divided by the sum of the total equity and borrowings. 2. Return on Equity, defined as profit after tax (including other comprehensive income) divided by the total equity. 3. Converted

to USD with an FX rate of USD/INR = 79.5.
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Headline financial highlights

Revenue from Operations EBITDA PAT
YoY Revenue Growth EBITDA Margin PAT Margin
(USD mn) 29.6 (USD mn) (USD mn)

20.4
18.5
13.3
7.7
5.7
4.1 4.2
FY20 FY21 FY22 1QFY23 FY20 Fy21 FY22 1QFY23 FY20 FY21 FY22 1QFY23
Note: EBITDA and PAT margins calculated based on the total revenue inclusive of other income. Also, PAT excludes other comprehensive income. Financials converted to USD with an FXrate of USD/INR = 79.5. 27



Resilient financial performance in the face of the global pandemic

Margins have held up despite severe headwinds

EBITDA Margin (%)

58% 59%
* #\50%
28%
FY20 FY21 FY22 1QFY23

Concerted approach towards mitigating the impact from Covid-19

PAT Margin (%

o 42%
49/) - 36%
18%/
FY20 Fy21 FY22 1QFY23

00 0000000000000 00060000000

EaseMyTrip
leveraged its lean
cost of operations to
increase efficiencies
during the pandemic
(FY2021 and FY
2022)

00 0000000000000 0C0OCOCBOCOIOIOINOIGITS

0000000000000000000000000000,

Proactive approach to:
Reducing discounts
Marketing costs
Employee expenses

Other cost
rationalization
programs

AN N NN

00 0000000000000 000OCOCOCFOCGIOSIOGIOINGITS

00 0000000000000 00060000000

Specificinitiatives to
improve operational
efficiencies: ex.
Shifting towards a
messaging platform-
led customer care
approach

00 0000000000000 0C0OCOCBOCOIOIOINOIGITS

Note: EBITDA and PAT margins calculated based on the total revenue inclusive of other income. Also, PAT excludes other comprehensive income.

..I‘...‘..'...'...'.......

* Delivered ~85%
PAT growthin FY21,
despite it being the
peak pandemic year

00 0000000000000 OCOCOCBOCOIOGIOINOIGITOS
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Income Statement

USD mn 1QFY23 1QFY22 FY22 FY21 FY20

Gross Booking Revenue (GBR) (USD mn) 209.2 44.9 467.4 267.7 528.9
Revenue Amount % of GBR Amount % of GBR Amount % of GBR Amount % of GBR Amount % of GBR
Revenue from Operation (as per financials) 11.0 3.9 29.6 17.4 20.4

Discounts to customers 55 22 20.8 7.5 15.6

Adjusted Revenue 16.5 7.9% 6.2 13.7% 504 10.8% 24.9 9.3% 36.0 6.8%
El):?::rrllchmgn Operating) 0.5 0.4 18 15 24

Adjusted Income 17.0 8.1% 6.6 14.7% 52.2 11.2% 26.5 9.9% 384 7.3%
Total Expense

Discounts to customers 55 22 20.8 7.5 15.6

Service Cost 0.0 0.0 0.0 0.0 0.5

Employee Expenses 1.2 0.6 3.3 2.6 3.8

Marketing & Sales Promotion 1.3 0.3 4.1 1.9 34

Payment Gateway Charges 15 04 3.1 1.9 44

Other Expenses 1.7 0.4 2.4 1.6 4.4

Finance Cost 0.0 0.0 0.2 0.4 0.4

Depreciation 0.1 0.0 0.2 0.1 0.1

Total Expense 114 5.5% 4.0 8.8% 34.1 7.3% 16.0 6.0% 32.6 6.2%
PBT 5.6 2.7% 2.6 5.8% 18.1 3.9% 10.5 3.9% 5.8 1.1%
Tax 14 0.7 4.7 2.8 1.6

Other Comprehensive Income 0.1 -0.1 0.0 0.1 0.0

PAT @

Note: PAT includes other comprehensive income. Financials converted to USD with an FX rate of USD/INR = 79.5. 30
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Balance Sheet

(USD mn) FY20 FY21 FY22
Total Non-Current Assets 4.6 3.7 20.1
Cash & Cash Equivalents* 16.6 28.9 16.8
Inventory 0.0
Trade Receivables 7.3 3.6 6.6
Other Current Assets 7.9 13.8 17.2
Total Current Assets 31.8 46.4 40.7
Equity Share Capital 2.7 2.7 5.5
Other Equity 10.0 17.7 24.2
Total Shareholders' Equity 12.7 20.5 29.7
Contract liability 4.9 2.7

Long term provisions 0.2 0.2 0.4
Total Non-Current Liabilities 51 2.9 04
Short Term Borrowings 0.9 2.2 6.3
Trade Payables 3.3 3.2 4.4
Other financial liabilities 9.0 13.5 13.9
Contract liability 2.9 4.7 3.5
Other current liabilities 2.5 3.0 2.6
Total Current Liabilities 18.6 26.7 30.7
Ratos |/ [
Total Debt / EBITDA 0.1x 0.2x 0.3x
Total Debt / Equity 0.1x 0.1x 0.2x
Net Debt / EBITDA (2.5x) (2.4x) (0.6x)
Net Debt / Equity (1.2x) (1.3x) (0.4x)
Note: Sum of cash + bank balances + investments. Financials converted to USD with an FX rate of USD/INR = 79.5. 31



} Cash Flow Statement

(USD mn) FY20 FY21 FY22

Profit before tax 5.8 10.5 18.1
Adjustments -2.9 -4.5 -1.0
Operating cash flow before working capital changes 2.8 6.0 171
Net change in working capital 1.3 6.3 -9.3
Direct Taxes Paid -0.7 -3.0 -5.3
Total operating cash flow 3.5 9.3 2.5

Total investing cash flow -6.9 -2.9 -7.1
Total financing cash flow 0.8 0.0 -3.9

Cash & cash equivalents as at the beginning of the year

Note: Financials converted to USD with an FX rate of USD/INR = 79.5. 32
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Recent milestones achieved

CY08

Founded as a B2B2C portal in
2008 and then achieved
profitability in FY09

CY11

Launched B2C business
segment for flight
booking service

CY12

Launched international
\ flight bookings services

CY18

Launched railway ticket

booking services
Launched hotels & holiday

packages business

Launched the B2E business
with respect to flight booking

services
T~
V4 N
7/ N\
/ \
/ \
I A~
| |
\ ! ’

N
¥ -
/7 S o - - -
, —_— -
/,’ CY15
)’ Crossed the $150mn Gross
-7 Booking Revenue mark and

launched the EaseMyTrip mobile
application

First Indian OTA listed on BSE & NSE

Acquired mobility platform Yolo

Expanded operations to Philippines, Thailand, USA

Entered into a partnership with Dubai Expo 4

Incorporated the EaseMyTrip Foundation /
/
1
/
/
- /
~
/
\
I -
! /
/ Y
!/ ’
N y
T (ad),
/ Vs
4 /
/
4
~ ~ - >’ ” <
CY22

Expanded to New Zealand by
incorporating a wholly owned
subsidiary in June 2022

Incorporated a wholly owned

subsidiary in the UK, and Launched Co-Branded Credit Card
acquired 100% subsidiaries in and Debit Card with Standard
U.A.E. and Singapore Chartered

Launched its first ever international
retail office, located in Dubai
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} EaseMyTrip - a complete travel ecosystem

Domestic & International Airline Tickets

Travel Insurance Hotel Bookings

Visa Processing Services Customizable Holiday Packages

Taxi & Private Cab Bookings
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Awards and Accolades

 m— —  m— —  m— — — —

Best Travel Website and Booking Best Online Travel Portal - Global Best Travel Portal of India - Global Customer Centric Best Online Travel Portal -
Application - Times Travel Business Symposium Fame Awards Business Ayv-ard - BE‘S'"GSS International Glory Awards
(2019) (2022) (2022) Tek%;zig;ndm (2021)

vistara ‘ T
PARTHER
; - p— — ——— . —-—
“Enterprise Excellence of the Year (Tourism and A —l . '‘Best Air Ticketing Company in
Hospitality)’-2016 Leaders Awards from 24MRC COO of the Year (Rikant Pittie) Vistara Gold Partner India’ - International
Network Private Limited - Global Iconic Awards 2018-19 Achievement Awards (2019)

(2017) (2019)
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Glossary
Term

API Application Program Interface

B2B2C Business to Business to Consumers

B2C Business to Consumers

B2E Business to Enterprises

BSE Bombay Stock Exchange

CAGR Compounded Annual Growth Rate

EBIT Earnings Before Interest and Tax

EBITDA Earnings Before Interest, Tax, Depreciation and Amortization

EaseMyTrip Easy Trip Planners Limited

FTA Foreign Tourist Arrivals

GBR Gross Booking Revenge, defined as the total amount paid by customers for travel services and products booked through the OTAs including taxes, fees and other charges, and is
net of cancellations, discounts and/or refunds.

LCC Low Cost Carriers

NSE National Stock Exchange

OCF Operating Cash Flows

OTA Online Travel Agency

PAT Profit After Tax

PBT Profit Before Tax

ROE Return on Equity, defined as profit after tax (inclusive of other comprehensive income) for the year divided by the total equity

ROCE Return on Capital Employed, defined as EBIT divided by the sum of the total equity and borrowings

VFR Visiting Friends and Relatives
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