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Safe Harbor Eas/e_M?y'l'rip N

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Easy Trip Planners Limited (the “Company’) popularly know as
“Ease My Trip”, have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for
any securities, and shall not form the basis or be relied on in connection with any contract or binding commitment whatsoever. No offering of securities of the
Company will be made except by means of a statutory offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no
representation or warranty, express or implied, whatsoever, and no reliance shall be placed on the truth, accuracy, completeness, fairness and reasonableness of
the contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any
liability in respect of the contents of, or any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that are individually
and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance and are subject to known and unknown
risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian
economy and of the economies of various international markets, the performance of the industry in India and world-wide, competition, the Company’s ability to
successfully implement its strategy, the Company's future levels of growth and expansion, technological implementation, changes and advancements, changes in
revenue, income or cashflows, the Company's market preferences and its exposure to market risks, as well as other risks. The Company's actual results, levels of
activity, performance or achievements could differ materially and adversely from results expressed in or implied by this Presentation. The Company assumes no
obligation to update any forward-looking information contained in this Presentation. Any forward-looking statements and projections made by third parties
included in this Presentation are not adopted by the Company and the Company is not responsible for such third-party statements and projections.

All Maps used in the Presentation are not to scale. All data, information and maps are provided "as is" without warranty or any representation of accuracy,
timeliness or completeness.




Key Performance Metrix for Q1FY23
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Q1FY23
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The 2" Largest online Travel Platform
Serving more than 11 Mn Happy Customers

Gross Booking
Revenue (GBR)

INR 1,663 Crs
366% YoY

Adjusted Revenue

INR 132 Crs
169% YoY

.

Air Segment Booking*

22.4 lacs
212% YoY

.

Profit After Tax (PAT)

INR 34 Crs
125 % YoY

N

*Air Segments net of Cancellations



Recent milestones achieved by EaseMyTrip- (Operational Highlights for Q1FY23) EaseMyTrip

We became 14-year-old
* We celebrated our 14th year anniversary through planning a Mega Sale which offered lucrative deals to our customers.

Unicorn status
* EaseMyTrip joins the elite club of India’s first 100 unicorns as the company’s market capitalization crosses over $1 billion in September 2021 and
became one of the rare, listed consumer internet startups in the world to gain unicorn status while being completely bootstrapped

Continuous International expansions
 We expanded to New Zealand by incorporating a wholly-owned foreign subsidiary on 30th June, 2022.
* Already has international presence in Dubai, The UK, Singapore, Philippines, Thailand, and the USA

Stellar performance of Dubai expansion
e Saw an exceptional growth in GMV from INR 8.40 Mn to INR 50.23 Mn having a cumulative to INR 70.74 Mn in the first quarter of FY 2022-23

Launched First- ever Co- Branded Credit Card and Debit Card with Standard Chartered Bank

* lLaunched a co-branded Credit Card with Standard Chartered as a part of our marketing initiative to offer exciting deals

* lLaunched a first-ever 99% recycled PVC debit card (Digibank-EaseMyTrip Green Debit Card) to help reduce carbon footprint which rewards
cardholders for supporting sustainable businesses

EaseMyTripFoundation
* Incorporated EaseMyTrip Foundation for contributing better towards our social responsibilities




One of the few new-age technology companies to deliver sustainable profits

Eafe—l\ﬁl'ripm

Particulars (INR in Mn) Q1FY23 Q1FY22 Q4FY22 FY22 FY21
Gross Booking Revenue (GBR) 16,630.6 3,567.1 11,706.6 37,155.9 21,284.0
Revenue/Income Amount | % of GBR | Amount | % of GBR | Amount | % of GBR | Amount | % of GBR | Amount | % of GBR
A. Revenue from Operation (as per financials) 875.8 313.1 608.5 2,353.7 1,385.0

B. Discounts to customers 439.3 176.6 375.5 1,649.8 595.7

Adjusted Revenue (A + B) 1315.1 7.9% 489.7 13.7% 984.0 8.4% 4,003.5 10.8% 1,980.7 9.3%
Other Income (Finance + Non Operating) 38.8 344 45.9 143.9 122.5

Adjusted Income 1353.9 8.1% 524.1 14.7% 1,029.9 8.8% 4,147.4 11.2% 2,103.3 9.9%
Total Expense

Discounts to customers 439.3 176.6 375.5 1.649.8 595.7

Service Cost 2.2 0.0 1.4 1.4 0.0

Employee Expenses 97.2 46.1 92.7 258.4 210.4

Marketing & Sales Promotion 103.8 27.6 90.3 329.9 147.8

Payment Gateway Charges 119.9 27.9 74.4 247.2 147.7

Other Expenses 137.0 33.7 55.9 192.3 125.8

Finance Cost 3.6 1.4 8.4 19.5 35.3
Depreciation 6.6 2.2 6.7 13.4 6.6

Total Expense 909.6 5.5% 3154 8.8% 705.3 6.0% 2,711.7 7.3% 1,269.4 6.0%
PBT 444.3 2.7% 208.7 5.8% 324.6 2.8% 1,435.7 3.9% 833.9 3.9%
Tax 113.0 54.4 91.2 376.5 223.7

Other Comprehensive Income 6.3 -4.4 -1.5 -1.9 4.0

PAT 337.6 2.0% 149.8 4.2% 231.9 2.0% 1,057.3 2.8% 614.1 2.9%




Attaining even better Operational Efficiencies EaseMyTrip_,

Discounts Marketing & Sales Promotion

v' With the motive to gain the market share the
company has offered various discounts to |

16498 3 3299 increase the customer acquisition & retain

§ existing customers across its portal. For Q1FY23 !

our discount as a % of GBR stood at 2.6% |

1303 595.7 103.8 | 1478 compared to 4.9% in corresponding quarter

176.6 . 27.6 . v" Our employee expenses has been under control
- f — . ‘ for Q1FY23 as a % of GBR it stood at 0.6% as |
Q1FY22  Q1FY23 | Fy21 FY22 Q1FY22 QlFY23 3 Fy21 FY22 compared to 1.3% for same quarter last year.
Employee Expenses Other Expenses v' To increase the awareness, the company
continues to focus on all channels of marketing !

activities. Our marketing expenses stood at 0.6% |

of GBR in Q1FY23 as compared to 0.8% of GBR in
. a1Fv22 |

2104 2584 4395 v' Continue efforts to reduce its other expenses as

; i a % of GBR it stood at 1.5% in Q1FY23 as:

256.9 | 270 compared with 1.7% in Q1FY22

97.2 i !

o = I
I | _ . ‘ s |
Q1FY22  Q1FY23 | Fy21 FY22 Q1FY22  Q1FY23 | Fy21 FY22 e ’

INR in Millions % of GBR 6



Q1FY23 Operational Performance EaseMyTrip_,

Flights Hotels Trains, Buses & Others
Air Segments in Nos* Hotel Nights in Nos Transactions in Nos
+183% |
8,900,000 D 156,690 564,974
7,085,400
i +409%
| 4,516,531 ; |
: 71,791 255,346 @ 3
(212%) | | =519 | 219787
2,239,106 44,662 § 160,540
FY20 = Q1FY22  Q1FY23 | Fy2l FY22 FY20 = Q1FY22  Q1FY23 | FY21 FY22 FY20 = Q1FY22  Q1FY23 | Fy2l FY22

v"We have witnessed strong recovery in demand across our segments and are optimistic of the demand scenario going forward on the back of the ‘No
Convenience Fee’ strategy, deeper internet penetration and rising demand for air travel and hotels due to higher income levels and the reopening of the economy

v" Air Segments for the quarter were up by 212%. We have witnessed strong demand and with our constant customer engagement, customer acquisition
and focused marketing initiatives over the year, we have been able to increase our market share in the Air segment considerably

v Hotel nights booking in Q1FY23 was up by 409%. We have achieved a new height in our hotel nights booking segment at a consolidated level
(Including Spree booking) and are confident of future growth in this segment, with our competitive pricing & vide offerings across hotels and
more value accretive acquisitions

v Our Train, Buses & Other segment in Q1FY23 together have seen a booking of 1.6 Lacs up by 132%

*Air Segments net of Cancellations



Q1FY23 Financial Highlights EaseMyTrip,

Adjusted Revenue EBITDA PAT

4,003.5 1,468.5 | 1,057.3

=2,

212.2

Q1FY22 Q1FY23 FY21 FY22 Q1FY22 Q1FY23 | FY21 FY22 Q1FY22 Q1FY23 Fy21 FY22

___________________________________________________________________________________________________________________________

PAT

v/ PAT for Q1FY23 stood at INR 337 Mn as
compared to INR 150 Mn in Q1FY22, a
significant jump of 125%

Adjusted Revenue
EBITDA

v/ EBIDTA for Q1FY23 stood at INR 455 Mn
as compared to INR 212 Mn in Q1FY22, a
growth of 114.2%.

i v/ Being a ‘one-stop solution’ provider for all
: travel-related needs and providing multiple
i options across segments we witnessed a growth
! of 169 % in adjusted revenue of INR 1,315 Mn in
i Q1FY23 compared with INR 490 Mn in Q1FY22

v’ Advertising and sales expenses, service
fees and other expenses as share of GBR
are also lower than peers, helping the
company to remain profitable

INR in Millions 8



Quarterly -Consolidated Profit & Loss Account EaseMyTrip_,

Profit & Loss Statement (Mn) Q1FY23 Q1FY22 Y-o-Y Q4FY22 FY22 FY21

Revenue from Operations 875.8 313.1 608.5 2353.7 1385.0
Othermcome ............ 388 ............ 344 ........................................................ 459 ................................................................ 1439 .................... 1225 ...............................................

TOta“ncome .......... 9145 .......... 3475 ................... 1 532% ....... .......... 5544 .......... ............. 398% ........ 24975 ......... 1 5075 ........ ........... 557% ...........

EmployeeBeneﬁtSExpense ............ é 72 ............ 4 61 ................................ ........... 927 ........... .......... 2584 .......... 2104 ...............................................

e Expenses .......... 3629 ............ 892 ....................................................... 2220 ............................................................... 7707 ..................... 4214 ...............................................

EBITDA .......... 4545 .......... 2122 ......... 1 141% ....... .......... 3397 .......... ............. 338%14585 ......... .......... 8 758 .......... ........... 577% ...........

EB|-|-DA% ......... 497% .......... 5 11% ................................ ......... 519% ......... ......... 588% ......... ......... 5 81% ..............................................

eorecintion and Amortisation Expence ............. 66 ............. ............. 2 2 ............................................................. 67134 .......................... 66 ..................................................

i r S S 4479 ...................... 2101 ....................................................... 333014552 .................... 8592 ...............................................

Fmancecosts ............. 36 ............. 14 ............................................................ 84195353 ................................................
.... pBT444320871129%3245359%143573339722%
T 1130 .......... - 5 44 ............ rr— ........... 9 12 ........... .......... 3765 .......... - 2 237
orofit for the year .......... 3313 ........... 1543 .................... 1 148% ....... .......... 2334 .......... ............. 420%10592 ......... .......... 5 101 .......... ........... 735%

pAT%352%444% .................................................... 357% ............................................................. 424% .................. 405% .............................................
Othercomprehenswe|nc0mefortheyear ............. 63 .............. - 44 ............. A ............ 15 ............ ............ 19 ............ - 4 0
Total Comprehensive Income for the year . sws 498 153% 2319 4se% 10573 6141 T22%

e 152 ........................ 142 ......................................................... 10749 .......................... 28 .................................................




Historical Financials




Historical Consolidated Profit & Loss Account
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Profit & Loss Statement (INR in Mn)

Revenue from Operations 2,353.7 1,385.0 1,620.5 1,311.9
Other Income 143.9 122.6 189.6 199.2
Total Revenue 2,497.6 1,507.6 1,810.1 1,511.1
Employee Benefits Expense 258.4 210.4 302.0 220.2
Other Expenses 770.7 421.4 1009.2 842.8
EBITDA 1,468.5 875.8 498.9 448.1
EBITDA % 58.8% 58.1% 27.6% 29.7%
Depreciation and Amortisation Expense 134 6.6 7.1 4.6
EBIT 1,455.2 869.2 491.8 443.4
Finance Costs 19.5 35.3 33.0 31.7
PBT 1,435.7 833.9 458.8 411.8
Total Tax Expense 376.5 223.8 129.0 118.4
Profit for the year 1,059.2 610.1 329.8 293.4
PAT % 42.4% 40.5% 18.2% 19.4%
Discontinued Operations 0.0 0.0 0.0 -53.5
Other Comprehensive Income for the year -1.9 4.0 04 -0.2
Total Comprehensive Income for the year 1,057.3 614.1 330.2 239.7
EPS 4.9 2.8 1.5 1.4

11



Consolidated Balance Sheet
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Equity & Liabilities (INR in Mn) FY22 FY21
Equity Share Capital 434.6 217.3
Other Equity 1,924.0 1,409.4
Total Equity 2,358.6 1,626.6
Financial Liabilities

Contract Liabilities 0.0 212.4
Provisions 29.9 18.3
Total Non-Current Liabilities 29.9 230.7
Financial Liabilities

(i) Borrowings 503.9 173.4
(i) Trade payables 346.5 256.0
(iii) Other Financial Liabilities 1,106.5 1,074.3
Provisions 15.5 5.0
Contract Liabilities 277.1 374.9
Current Tax Liabilities (Net) 91.2 126.1
Other Current Liabilities 101.3 109.8
Total Current Liabilities 2,442.0 2,119.5

Total Equity & Liabilities

Assets (INR in Mn) FY22 FY21
Property, plant and equipment 83.3 75.6
Intangible assets 155.6 1.5
Goodwill 44.5 16.0
Investment Property 23.1 23.1
Intangible assets under development 0.0 3.3
Financial Assets

(i) Loans 0.0 0.0
(ii) Other Financial Assets 1,238.7 138.7
Deferred Tax Assets (Net) 42.6 32.9
Other Non Current Assets 9.9 1.1
Total Non-Current Assets 1,597.6 292.1
Inventory 2.6 0.0
Financial Assets

(i) Loans 13 2.1
(i) Investments 10.3 10.2
(iii) Trade Receivable 528.1 289.0
(iv) Cash and Cash Equivalents 368.7 745.6
(v) Other Bank Balances 958.4 1539.2
(vi) Other Financial Assets 163.4 283.3
Other Current Assets 1,200.1 815.4
Total Current Assets 3,232.9 3,684.8
Total Assets 4830.5 3,976.8

12



Historical Abridged Cash Flow
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Consolidated Cash Flow Statement (INR in Mn)

Cash Flow from Operating Activities

Profit before Tax 1,435.7 833.8
Adjustment for Non-Operating Items -77.5 -358.0
Operating Profit before Working Capital Changes 1,358.2 475.8
Changes in Working Capital -736.8 504.4
Cash Generated from Operations 621.4 980.2
Less: Direct Taxes paid -419.5 -241.8
Net Cash from Operating Activities 201.9 738.5
Cash Flow from Investing Activities -563.6 -230.1
Cash Flow from Financing Activities -311.4 2.4
Net increase/ (decrease) in Cash & Cash equivalent -673.1 510.8
Cash & Cash Equivalents at the beginning of the period 644.9 134.1
Cash & Cash equivalents at the end of the period -28.2 644.9

13



Key Return Ratios Eafe_M,y'l' rip,.

Cash Flow from Operations (INR in Mn) Cash & Term Deposits (INR in Mn) OCF to EBITDA (%)
0,
2018 738.5 24235 25658 157%
1,462.3
274.6
5019 860.5
FY19 FY20 FY21 FY22 FY19 FY20 FY21 FY22 FY19 FY20 FY21 FY22
ROCE (%) ROE (%)
65.3% 43.2% 44.9%
0,
l 45.5% i °0.8% 32.6%
FY19 FY20 Fy21 FY22 FY19 FY20 FY21 FY22

14
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EaseMyTrip at Glance
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Flights Hotels

My Booking

Check/Modiy Booking

o[fers & Deals

b

2nd Largest OTA"

Founded in 2008, EaseMyTrip is the 2nd
largest Online Travel Platform in India

Growth at 47% CAGR

Fastest Growing Travel Portal in India.
Gross booking revenue, grew at 47%
CAGR during FY18-FY20

Only Profitable OTA since inception

Profitable since inception.
Even in Covid year, EBITDA for FY22 stood
at INR 146.8 crs

Zero Debt & Cash Surplus

Zero debt with Cash & Term Deposit of
INR 257 Crs as on Mar-22. Business
requires minimal capex for growth.

“End to End” Travel Solutions

Offers “End to End” travel solutions which
includes air tickets, hotels and holiday
packages, rail tickets & bus tickets as well as
ancillary value-added services

Growth Funded by Internal Accruals

No external equity infusion since inception.
Managed growth through internal accruals &
sustained profitability

Brand Equity

Well recognized brand with lean cost of
operations to support profitability and
growth

*As per gross booking volumesin FY22

16



Fastest Growing & Only Profitable OTA in India... Eafe_M,)fl'rip

Gross Booking Revenue (INR in Mn) EBITDA (INR in Mn) PAT (INR in Mn)**
1,059
42,047
610
293 330

FY19 FY20 FY21 FY22 FY19 FY20 FY21 FY22 FY19 FY20 FY21 FY22

Adjusted Total Income* (INR in Mn) EBITDA Margin (%) PAT Margin (%)
58.1% 58.8% 40.5% 42.4%

4,147 :
0,
FY19 FY20 FY21 FY22 FY19 FY20 FY21 FY22 FY19 FY20 FY21 FY22
*In Fiscal 2018 and Fiscal 2019, advance written off amounted to X 293.11 million and X 29.50 million, respectively #Including Discounts offered to customers & excluding service cost 17

** PAT before other comprehensive Income



Emerging Leader with Strong Brand Equity... Eafe—M,)fl'rip )

| 42.9% |
Best Value Of Money(y

21.6%
Mo 1
' | 16.9%
I I
| | 7.6%
| I 7.2%
| | 0
: : 3.8%
I I
J
EaseMyTrip MakeMyTrip Goibibo Cleartrip Yatra Others
49.6% Best Customer Service(2)
16.4% 15.7%
v
| |
' , 7.6%
I I . (o]
I I 7.1%
| | 3.5%
| |
I I
EaseK/IfI’r?p MakeMyTrip Goibibo Cleartrip Yatra Others

Source: Knowledge Excel conducted research to understand the consumer preferences and behavior towards the online travel booking websites

Best Value Of Money (1) — Survey question of Which online travel platform provides the best value of money
Best Customer Care(2)- Which of the following online travel platform provides the best customer care 18



...due to our Lean Cost Model... EaseMyTrip_,

Discounts Employee Cost
EMT Industry EMT Ir:du;try
Leader eader
4.4% @ 1.0%
4.4%
3.0% . 359 0.7% 0.7% 0.7%
2 59% 2.8% 0
a0
=
X~ 0.7%
S w
m O
0 S FY19 FY20 FY21 FY22 FY22 FY22 FY19 FY20 FY21 FY22 FY22 FY22
S 3
o o
©
o Advertisement & Promotion Other Expenses
o
Industry
EMT Industry
EMT
Leader ey
1.0% 0.5% -43.8% 1.8% 1.7% (53.1%)
’ 1.6% 2.6%
0,
0.6% 0.7% 1.3% 1.2%
(o)
0.9% 1.2%
FY19 FY20 FY21 FY22 FY22 FY22 FY19 FY20 FY21 FY22 FY22 FY22

*Data as per publicly available documents



...and No Convenience Fees Strategy EaseMyTrip )

30 minutes spent, searching coupons

GENERAL TRAVEL WEBSITE

GENERAL TRAVEL WEBSITE

Mumb'aJ > Delni 4 LS . = F/?m fare: Z%o
) 1 7 ) oupon; -
7:00 Pz OU”N Convenience fees: +¥300

Swipe Right >

4 minutes later,.,

— - -
Mumbal —> Delhi > / V — P

1 May
7:00 PM

Flight fare: #4000
\ }] Convenience fees: 0

Eaﬁh'nwﬂripm




Industry Overview




Indian Travel & OTA Market
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Total Travel Market (FY20)

Bus

Hotel
otels 10bn$ 8bns

7bnS Train

Outbound

USS 46 bn

Online Travel Market (FY20)

Bus

2bns

Hotels
2bns

4bn$ Train

Air

Outbound

USS 16 bn

Total Travel Market (FY25E)

Bus

9bn$S

Hotels 16bn$

Train
8bn$

Outbound

Air
USS 66 bn

Online Travel Market (FY25E)

Bus

Hotels 3bnsS
6bns

Train
5bn$

Outbound

Air

USS 31 bn

FY20-25 CAGR

Total Online

< 1% 16%

Online travel market in India to
double over the next five years to
reach USS31 bn FY25, growing at
14% CAGR from FY20 levels

1B+
0

(e 9% 20%

Key Drivers

T 49% 15%

i~

g 3% 6%

Increased adoption of internet
platforms in under-penetrated
segments such as hotels,
international travel and bus (online
volume penetration <20% in each of
these segments)

4% 11%

Elevated growth in the underlying
demand in sectors like air and
hotels due to rising income levels

Total

8% 14%

Deeper penetration of travel into
lower tier towns.

Source: Industry interactions, Goldman Sachs Report
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Indian Hotel Industry EaseMyTrip_,

Online penetration of Hotels Lowest in the Contribution of Hotels in Online Travel

Least penetration of Chain Affiliated Hotels

World Revenue pool
56% 47%
47% 47% 26%
49% 37% >
3% ' 1 1 |t | | a-____
| 22%
20% LT ! : !
: ! : 1
% | :
11 -
USA UK Germany China I India : USA UK Germany China | India FY20 FY25E

<10% of total room inventory in India (as of
2019) is affiliated with chains, vs 20%/70% in
China/US. Higher fragmentation of suppliers
(and low occupancy levels and low online
penetration) will result in structurally higher
takes rates for hotel platforms in India vs
global peers.

Hotels to be the fastest growing segment
within online travel (20% FY20-25E CAGR), as
the fragmented supply chain of ~¥2mn rooms

in India increasingly moves online

Online travel is one of the worst hit sectors
due to the outbreak of COVID-19, with
recovery likely to be “U-shaped” at best.
Domestic travel in India to recover faster
relative to international travel (incl. hotels and
holidays/packages). For domestic travel,
industry should reach pre-COVID volumes by
early 2021

Source: Industry interactions, Goldman Sachs Report

23



Thank You

Ea?e_Mnyrip

com.

Ea?e_Myﬂripm

Easy Trip Planners Limited
CIN: L63090DL2008PLC179041

Ms. Priyanka Tiwari — Company
Secretary & CCO
emt.secretarial@easemytrip.com

Q

orientcapital

Mr. Irfan Raeen
+91 97737 78669
Irfan.raeen@linkintime.co.in

Ms. Payal Dave
Paval.dave@linkintime.co.in
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